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by Niall McKay

Solely as a publicity stunt, online test-market research firm InsightExpress sought to
gauge the effectiveness of the many outrageously expensive TV commercials aired
during the Super Bowl. "We sent out the survey at 11 p.m. Sunday night, following
the Super Bowl," says Lee Smith, executive vice president of InsightExpress in
Greenwich, Connecticut. "By 9 a.m. Monday we had 650 completed surveys.
Federal Express's Land of Oz and the ETrade monkey were the favorites."
But unlike ETrade's commercial, which showed a monkey with a voice-over saying,
"We just blew 2 million bucks," the survey cost InsightExpress almost nothing. That's
because the company is set up to bring Web-based test-marketing and market
research to the little guy, the mom-and-pop shop. Traditionally, test-marketing has
been an expensive process. To survey even a group of ten people with analysis can
cost between $10,000 and $15,000.

With InsightExpress, a company can survey 300 people for around $1,000, and
companies are using it to test-market new names, logos, product ideas, and even
concepts for marketing campaigns. According to Mr. Smith, many entrepreneurs
even test-market their new business plans at the concept stage. "It's ironic, really,"
he says. "Several of the venture capital firms we approached for funding who
originally passed on the idea are now using us to test out new business ideas." One
of InsightExpress's lead investors is the market research firm NFO Worldwide.

Using the service is as easy as filling out a Web-based template. Here's how it
works: customers choose the list of questions they want to ask, identify the
demographic group they want to reach, and press Send. InsightExpress retrieves
the target audience from its database, which is populated through a partnership with
Engage Technologies an online marketing firm. When the Web users being
surveyed log on to their favorite site, they receive a survey template.

"We don't pay people to take the survey, but we offer them the chance to enter in a
competition to win, say, a trip to the Caribbean," says Mr. Smith. Surprisingly, many
respondents fill out the survey just for the hell of it. Within 24 hours, the survey
results are analyzed and the results are returned to the customer.

But it's not just the mom-and-pop shop that's using the service, according to Mr.
Smith. Often companies such as Yahoo and ETrade take advantage of a survey to
do a brand-awareness study. Other companies that offer similar services include
Customer Insights, Cyber Dialogue (Proposed: Nasdaq: CYDI), Zoomerang, and
iGain.com.
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RED HERRING'S GLOBAL VC 100

The Global 100 VC Winners
For the first time and after many weeks of
evaluation, Red Herring is proud to announce
the following 100 VC firms from around the
Globe have won the 2009 Global VC 100. Click
here to find out who the lucky winners are.

The World's Top VCs
Red Herring is busy searching for the top 100
global venture capital firms. The 200 finalists
have been announced. Please click here to see
the best 200 performers from over 30 nations.

RED HERRING 100 EVENTS

Red Herring 100 Europe, Berlin, Germany
The Red Herring 100 is a mark of distinction and
prestige. Only 200 companies are chosen as
finalists from across Europe. The 100 Winners
have been announced. Click here to see the
lucky winners.

Red Herring 100 N. America, San Diego, CA
The Red Herring 100 is a mark of distinction and
prestige. Only 200 companies were been chosen
as finalists from a pool of thousands. The 100
Winners were announced at the award
ceremony. Click here to see all the winners.
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Strolling Along to a Different iTune
Can Amie Street break Apple's download dominance?

HIT: Where Healthcare Meets Tech
The buzz surrounding healthcare IT provider, Cerner

Listen Up
Able Planet's new headset offers up solid aural vibes.

Gmail BETA, See You Lata
Google’s gmail loses its “BETA” label.

Bada Bing, Bada Boom?
Microsoft's Bing.com gets some traction in online search,
according to the numbers in from ComScore.

Calpers to Pump up PE Stake
The nation's largest pension fund is mulling a 40 percent
increase in its private equity investments.

Peripheral Madness
The living room is a jungle of plastic and wires – I say
enough already.

Wii Storage Ups Strong Bad Sales
One company is feeling the love because of Nintendo’s
Wii storage solution: Telltale’s Strong Bad.

Amazon Sells Xbox Live Games
No more leftover points–buy XBLA games off Amazon.

GDC 09 Keynote: What About Wii?
Satoru Itawa's keynote touched on both systems, but it
seems like the Wii got the short end of the stick.

Steam Vaporizes DRM and Piracy
Steam’s added anti-piracy measure does away with DRM.
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Allegis' Ackerman: U.S. Innovation 'Stalling'

AT&T Unleashes MMS for iPhone

A123 IPO Juices 40 Percent

INTERNET
Allegis' Ackerman: U.S. Innovation 'Stalling'

Rubicon to Buy Others Online

Intuit Takes Mint.com for $170M

CLEANTECH
A123 IPO Juices 40 Percent

Index Ventures: Envy of Industry

Accel: No. 1

MEDIA
Allegis' Ackerman: U.S. Innovation 'Stalling'

Top 100 Global Venture Capitalists

HP's Earning Fall 19 Percent

COMPUTERS
Allegis' Ackerman: U.S. Innovation 'Stalling'

AT&T Unleashes MMS for iPhone

A123 IPO Juices 40 Percent

COMMUNICATIONS
Allegis' Ackerman: U.S. Innovation 'Stalling'

A123 IPO Juices 40 Percent

Rubicon to Buy Others Online

BIOSCIENCES
Index Ventures: Envy of Industry

Accel: No. 1

Medsphere Injected With $12 Million

SECURITY
Top 100 Global Venture Capitalists

HP's Earning Fall 19 Percent

Cisco Engulfs Tidal Software for $105M
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